
Targeting the Lifestyle and 401(k) Needs of Millennials 

(Adapted from Employee Benefit Advisors) 

 

Having recently surpassed baby boomers as the largest generation of the workforce, the needs of the 

Millennial Generation are now more important than ever for benefit providers to consider. 

Modern technology and benefit strategies must be implemented to best position employers to deliver 

successful programs to this increasingly influential group. At Matisse Capital we are asking the question, 

“how can employers and 401(k) plan sponsors evolve to meet these priorities?” 

 

Understanding Millennial Perspectives  

Firstly, it is critical to recognize the needs of the millennial. We know that financial concerns and the 

ability to save rank high for this generation. 

A recent study found millennials rank 

health benefits highest, with long-

term security and savings closely tied 

to other employer offerings. With 

this data in mind, Matisse seeks to 

equip employers with flexible 

options that can accommodate 

millennial mindsets. While they may 

share many unifying attributes, what 

makes this generation even more 

complex is that the needs of the 

older and younger millennials can 

vary so greatly.  

 

Building a Modern Benefit Strategy 

To implement a successful and engaging benefit program, strategies must not only consider financial 

and health priorities, but also an employee’s preferred means of communication. As a highly digitally-

savvy generation, millennials are much more responsive to technologically-advanced enrollment and 

benefit management programs. To serve this need, Matisse partners with select Record Keepers and 

offers engaging enrollment education seminars to encourage employers of millennials to consider 

providing an intuitive, personalized experience toward 401(k) retirement savings programs. 

Millennials are the future of the workplace and Matisse Capital is dedicated to educate and equip our 

clients to meet the health, financial and technological needs of this increasingly modern workforce. 

To learn more and get started with Matisse Capital 401(k) solutions contact us at: www.matissecap.com  
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